
SEPT 02,  2002 – GREEN CENTURY SPECIAL DOUBLE ISSUE
GREEN CENTURY: THE CHALLENGES

As world leaders gather at an earth summit to discuss how to preserve the environment and make this a green
century, TIME brings you a special report on the state of the earth. Can we halt climate change? Will we have
enough water? How can we clean up our industry, cars, energy source and architecture? Jeffrey Kluger and
Andrea Dorfman give a snapshot of the real challenges that we face.

GREEN CENTURY: THE MISSION

How do we preserve our planet? Protecting the wilderness is a good start.  Wilderness is worth a fortune.
Recognize that will help us preserve what’s left of our natural world. Terry McCarthy takes us through the
amazing wildlife around us and ways to conserve it.

GREEN CENTURY: WAR ON WASTE

Is an industrial revolution the ultimate solution to the problem of waste? Eco-minded thinkers and industrialists
agree and are rethinking the way we make things. Eric Roston examines the theory of a sustainable world in
which all materials can be recycled. Plus, Anita Hamilton looks at some of the more environmentally friendly
ways to commute, while Chris Taylor unveils 10 new technologies for us and our planet.

IRAQ & AL-QAEDA: PARTNERS IN CRIME?

The theory that there is a link between Saddam Hussein and Osama bin Laden is the latest suspicion to circulate
the Pentagon. It is premised on the fact that the world’s two most nefarious villains share similar interests—hatred
of Israel, the rulers of Saudi Arabia and, above all, the United States. Romesh Ratnesar reports.

ARTS & MEDIA

Josh Tyrangiel looks at the court battle between country music sensation Dixie Chicks and their record
company Sony Music. Lev Grossman reviews Alice Sebold’s triumphant novel The Lovely Bones, a
tragicomedy told by a murdered 14-year-old girl. Plus, Michael Fitzgerald looks at masterpieces of Arte Povera,
an Italian art movement that is still putting the life in still life.
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Time Inc. is part of the AOL Time Warner group, the largest media company in the world, publishing over 140
titles and reaching over 298 million readers. Time Inc. South Pacific's portfolio of brands includes WHO Weekly,
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For further information and to arrange local and international interviews,
Phone 02-9925-2558. Our website address is  www.timepacific.com

  PRESS
RELEASE


